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before purchasing it in order to gage whether or not it would be worth my time, and all praised Put Y our Mouth Where
the Money Is: How to Build a Successful Radio TV Voiceover Business:

47 of 49 people found the following review helpful. Not Ready For Prime TimeBy A CustomerThis book and tape set


http://f3db.com/pub/links.php?id=0966053109

promises to help "build a successful career in radio and TV voiceovers,” but it's doubtful that anyone following its
advice could move beyond small-market radio at best. Most of the advice here is superficial, and alot of itisplain
wrong.For example, in the short chapter entitled "Commercial Copy Interpretation,” the author contends:"From the
moment you are handed your copy, you should be mentally analyzing a number of things: 1. What is the product or
service | am selling? 2. Who is my target audience? 3. Who is the competition? 4. How can one benefit from the
product/service? 5. How can | best sell that product using my voice? 6. Where is the disclaimer?'Thisis nonsense. The
first four questions are the concern of the advertising agency, not the voice talent. The talent's job is to make the script
work, by creating a characterization consistent with that script, whether it'sa"dlice of life" or "inner monologue" or
whatever. The agency has already determined how it plans to sell the product by the choices made in writing the
script -- the talent's job now is to bring that script to life.That's also why question number 5, if taken serioudly, is
professional suicide: trying to "sell” the product inevitably leads to the harsh, hard-sell announcer sound that isthe
province of bad late-night TV. Again, the agency has already determined that the scenario in the script will sell the
product; the talent's job is to make choices (who am |? where am | ? what happened a moment before? who am |
talking to?) that are appropriate and believable for what happens in the script. This book gives no useful guidance in
that endeavor, yet it is arguably the single most important skill that a voiceover artist must possess.The examples on
the enclosed audio cassettes are, not surprisingly, mostly bad aswell. Again, it'sall the local, small-market radio
sound: loud, mindless "announcer-y" reads that would never make the grade in national markets. Anyone who truly
wants to "build a career” in the voiceover field should strive for something better, because agents are deluged with
with bad demos like the examples.I'm disappointed, because there is a need for a high-quality product of this kind.
Unfortunately, this one is not it. Those truly interested in the big time would be better served by such books as Susan
Blu's"Word of Mouth" and Joan See's "Acting in Commercials."14 of 14 people found the following review helpful.
Basic overviewBy JRMamalf you have no previous knowledge of voiceover you will get agood, very basic overview.
If you have any previous knowledge there are several other books(much less expensive) that go more in depth. It
seems to be overpriced for what | received.(even with the cassette tapes)0 of 0 people found the following review
helpful. GarbageBy Paul Pure malignant narcissism on display. Sunny is aknow it all who had all of her doors opened
for her because of her husband Don Brewer who is the drummer for Grand Funk Railroad and Bob Seger. Worked
with her in Palm Beach in radio. Total know it all. Name dropper and yeah she was married to Michael Bolton's
bassist when he was opening for Bob Seger and met Brewer and a better paycheck and secure life for herself so
yeah...ethics and morals...out the door.This thing is outdated and weak.

Thisisacomprehensive training package for those interested in becoming the "voice" behind radio and television
commercials. It's comprised of three audiocassettes and a 176-page softbound book, encased in a molded plastic
package. The audiocassettes contain samples of demo tapes of some top voiceover talent in South Florida, plus
interviews with casting directors, production directors, and audio editors. The book coverstopics like the nature of the
voiceover business, how to use and care for your voice, how to interpret commercial copy, how to develop style and
personality, how to improve speech and diction, voiceover terminology, studio etiquette, how to set up a voiceover
business, where to find voiceover work, how to create a voiceover demo tape, packaging and marketing, talent fees,
bookkeeping, and tax obligations. A voiceover is the spoken voice you hear on radio and television commercials.
Other examples of voiceovers include cartoon characters, narration in videos, corporate training tapes, job orientation
videos, educational videos, travel ogues, infomercials, in-flight entertainment, computer software programs and
tutorials, audio books, and telephone voice menus. Every time you hear a voice, someone was hired to go into a studio,
have his or her voice recorded, and got paid for it! Voiceovers provide an excellent source of income. Some of the
more successful voiceover talentsin the larger markets of the country work at it full time, and do extremely well
financially. It isavery enjoyable and profitable part time freelance opportunity for anyone...students, secretaries,
construction workers, corporate executives, doctors, or professional couch potatoes! Many people who do freelance
commercial voiceovers have some amount of radio or TV experience, but it is certainly not a prerequisite! With the
proper training, practice, and knowledge, almost anyone who can read and speak can learn to do voiceovers.
Voiceover work is fun, exciting, challenging, creative, respectable, unpredictable, and very rewarding. V oiceovers
allow you to finally be your own boss, make your own schedule, travel around, meet talented new people, and work in
different recording studios...and hear your voice on radio and television commercials. Put Y our Mouth Where The
Money Is! will take you step-by-step through the entire process of becoming established and successful in the world of
commercial voiceovers. It isthe only tool needed to be up and running on very little cost, and in a small amount of
time.

Sunny Quinn says she wanted to write the book to fill what she considersto be avoid in the industry. "Thereis no
decent training material out there to help the novice broadcaster." She isthe woman most South Floridians know by
her soft, sultry voice. Sheis the voice you hear on many radio and television commercials, and teaching others how to
make a living off their voices. Thisis a"do-it-yourself" kit on creating and building a commercial voiceover



business. -- The Jupiter Courier Stuart News, January 4, 1998Sunny Quinn, radio and television personality and
voiceover talent, recently authored Put Y our Mouth Where The Money |s, avoiceover training program. It comes with
three audiocassettes and takes you step-by-step through the process of creating and building your own freelance
commercial voiceover business. Sunny, who recently took aleave from radio to travel extensively with her husband,
Don Brewer of Grand Funk Railroad, wrote most of the voiceover book in the sky on her way to rock concerts. Sunny
is also abroadcast instructor for the Connecticut School of Broadcasting, preparing students for entry level radio and
television. -- Women in Focus, Southern Exposure, May 1998From the PublisherSunny Quinn is awell-known and
popular radio personality in South Florida, and is an expert in the field of radio and television commercial voiceovers.
She brings al her professional knowledge to the aspiring voiceover artist in one simple, easy-to-follow
publication.From the Authorl wish | had all this information on commercial voiceovers when | graduated from
broadcasting school in the '80's! Everything that's taught in this package was learned the hard way...through successes
and mistakes! After finding alack of good voiceover training materialsin the market, | took it upon myself to create
an effective training package. It is based on a voiceover training classthat | teach at the Connecticut School of
Broadcasting in Florida, and has proven to reap success!



